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Key dates: 
Entries close: 

F r i d a y 2 7 t h J a n u a r y 2 0 2 3

Late entries close:

F r i d a y 3 rd F e b r u a r y 2 0 2 3

People’s Choice Poll  launching:

M o n d a y 6 t h F e b r u a r y 2 0 2 3

Judging period:

Tu e s d a y F r i d a y 7 t h F e b r u a r y  –   F r i d a y 24 t h F e b r u a r y 2 0 2 3

Shortl ist announced:

T h u rs d a y 2 n d M a rc h  2 0 2 3

Early bird tickets close: 

We d n e s d a y 8 t h M a rc h  2 0 2 3

Full  price tickets: 

T h u rs d a y 9 t h M a rc h  2 0 2 3   –   1 2 a m  u n t i l  s o l d  o u t

People’s Choice Poll  closing:

M o n d a y 2 7 t h J a n u a r y 2 0 2 3

Award night:

We d n e s d a y 2 9 t h M a rc h  2 0 2 3   –   T h e  I v y

Website:

b a n d ta wa rd s .c o m .a u / 3 0 u 3 0

Awards Portal:

b a n d ta wa rd s .c o m .a u / 3 0 u 3 0 /s u b m i s s i o n s/

https://bandtawards.com.au/30u30
https://bandtawards.com.au/30u30/submissions/
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•   O u t l i n e  yo u r c a re e r p a t h  a n d  a ny key a c h i eve m e n t s  to  d a te.  (3 0 0  wo rd s )

•   W h a t  m a ke s  yo u  a  f u t u re  l e a d e r i n  yo u r c h o s e n  f i e l d ?  (3 0 0  wo rd s )

•  W h a t  re p re s e n t s  s u c c e s s  to  yo u ?  (3 0 0  wo rd s ) .

•   W h a t  d o  yo u  t h i n k  n e e d s  to  b e  i m p rove d  i n  yo u r i n d u st r y a n d  w hy ?  (3 0 0  wo rd s )

•  D e s c r i b e  yo u r a t t r i b u te s  i n  n o  m o re  t h a n  f i ve  wo rd s .

•   P l e a s e  i n c l u d e  a  w r i t te n  refe re n c e  f ro m  e i t h e r yo u r c u r re n t  e m p l oye r,  a  c l i e n t  
o r s e r v i c e  p rov i d e r ( yo u  c a n  s u p p l y m o re  t h a n  o n e  refe re n c e,  b u t  tota l  wo rd 

c o u n t  fo r t h i s  s e c t i o n  i s  3 0 0  wo rd s ) .

Entry Criteria

1 .   T h e  o n -t i m e  d e a d l i n e  fo r e n t r i e s  i s  F r i d a y 2 7 t h J a n u a r y 2 0 2 3  (5 p m  A E DT ) .  La te  e n t r i e s  a re  

a c c e pte d  u n t i l  F r i d a y 3 rd F e b r u a r y 2 0 2 3  (5 p m  A E DT ) . 

2 .  T h e  c o st  of  e a c h  o n -t i m e  e n t r y i s  $ 249  ( ex  G ST )  e a c h .  La te  e n t r i e s  a re  $ 2 9 9  ( ex  G ST )  e a c h . 

3 .   To  b e  e l i g i b l e  to  e n te r yo u  m u st  b e  u n d e r t h e  a g e  of  3 0  ye a rs  a s  of  m i d n i g h t  o n  We d n e s d a y  

2 9 t h M a rc h  2 0 2 3 .

4 .   Yo u  a re  e l i g i b l e  to  e n te r i f  yo u  h a ve  a l re a d y a p p e a re d  i n  a  p rev i o u s  B &T 3 0  U n d e r 3 0  l i st ,  

a s  l o n g  a s  yo u  m e et  a g e  c r i te r i a  a b ove. 

5 .   E n t ra n t s  n e e d  to  p rov i d e  a  s c a n n e d  c o py of  a  p h oto  I D ;  a s  we l l  a s  a  h i g h  re s  p h oto  of  

t h e m s e l ve s  i n  o rd e r to  s u b m i t  e n t r y.  A l l  i n fo r m a t i o n  s u p p l i e d ,  exc l u d i n g  t h a t  of  yo u r I D,  

m a y b e  p u b l i s h e d  i n  B &T. 

6 .   E n t r i e s  fo r p a i rs  o r te a m s  a re  n ot  a c c e pte d .  Ea c h  i n d i v i d u a l  m u st  c re a te  a  s e p a ra te  e n t r y. 

7.  B ot h  t h i rd  p a r t y n o m i n a t i o n s  a n d  s e l f- n o m i n a t i o n s  a re  a c c e pte d . 

8 .   W h e re  yo u  fe e l  yo u r c u r re n t  o c c u p a t i o n  s p a n s  a c ro s s  m o re  t h a n  o n e  of  t h e  1 0  c a te g o r i e s ,  

s e l e c t  t h e  c a te g o r y yo u  b e l i eve  b e st  f i t s  t h e  i n d u st r y yo u  wo r k  i n . 

9.   T h e re  w i l l  b e  t h re e  w i n n e rs  n a m e d  i n  e a c h  of  t h e  1 0  c a te g o r i e s ,  a s  we l l  a s  a  G ra n d  P r i x  Awa rd  

fo r t h e  m o st  i n f l u e n t i a l  ove ra l l .  A Pe o p l e’s  C h o i c e  ro u n d  w i l l  b e  c o n d u c te d  s e p a ra te l y to  i n c l u d e  

a l l  e n t ra n t s . 

1 0.  B &T re s e r ve s  t h e  r i g h t  to  m ove  e n t r i e s  i n to  ot h e r c a te g o r i e s . 

1 1 .   A l l  s e c t i o n s  of  t h e  e n t r y m u st  b e  c o m p l ete d  i n  o rd e r to  b e  j u d g e d .  I n c o m p l ete  e n t r i e s  w i l l  b e 

d i s q u a l i f i e d . 

1 2 .   F i n a l i st s  a n n o u n c e d  We d n e s d a y 1 st  M a rc h  2 0 2 3 .  Ea r l y B i rd  t i c ket s  to  t h e  a wa rd s  a re  a va i l a b l e 

u n t i l  We d n e s d a y 8 t h M a rc h  2 0 2 3 ,  1 1 . 59 p m . Awa rd s  a re  h e l d  o n  We d n e s d a y 2 9 t h  M a rc h  2 0 2 3  a t  

T h e  I v y,  3 3 0  G e o rg e  S t ,  S yd n ey. 
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Agency Sales / Account Management

More than just br inging in revenue, these individuals 

are cl ient relat ionship management exper ts, product 

champions and the frontl ine for any business. 

Roles including, but not l imited to:  account associate, 

account coordinator,  account director,  account 

executive, account manager, account special ist ,  account 

representative, adver t ising sales director,  adver t ising sales 

representative, business development manager, c l ient 

relat ionship manager, c l ient par tner,  key account manager, 

strategic account manager, sales manager, director of 

sales, sales consultant ,  sales executive.

Creative

For those who transcend tradit ional  ideas, rules and 

relat ionships to achieve imaginative, progressive and 

original  work .

Roles including, but not l imited to:  executive creative 

director,  creative director,  associate creative director, 

design director,  creative group head, creative lead, ar t 

director,  senior designer, middleweight designer, graphic 

designer, f lash designer, communication designer, v isual 

designer, ar t  production manager, brand identit y developer, 

broadcast designer, logo designer, i l lustrator,  v isual  image 

developer, production designer, production ar t ist ,  ar t worker, 

motion designer, motion graphics designer, mult imedia 

developer, layout ar t ist ,  inter face designer, web designer, 

packaging designer, junior designer, associate designer, 

photographer.

Entrepreneur

Championing the corporate escapees who have taken 

the plunge and fol lowed their passions, taking on the role 

of CEO, CFO, sales manager, strategist ,  accountant and 

ever y thing in bet ween.

Roles including, but not l imited to:  founder, CEO, owner, 

par tner,  managing director.

Marketing

Mult i - channel ;  above, below and through the l ine -  these 

brand champions are connecting with customers on  

al l  levels.

Roles including, but not l imited to:  CMO, marketing 

manager, marketing director,  marketing executive, social 

media manager, communit y manager, brand manager, 

brand director,  digital  marketing manager, emai l  (eDM) 

marketing manager, inbound marketing manager, outbound 

marketing manager, content marketing manager, marketing 

communications manager, product marketing manager, 

campaign manager, trade marketing manager.

CATEGORIES
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Media Planner/Buyer

No longer just planners and buyers, these young guns  

are put t ing the message back into the medium.

Roles including, but not l imited to:  media director,  media 

planner, media buyer, media consultant ,  media coordinator, 

communications planner, digital  buyer, digital  planner, 

planning super visor,  media super visor,  communications 

director,  broadcast planner.

Media Sales/Account Manager

More than just br inging in revenue, these individuals 

are cl ient relat ionship management exper ts, product 

champions and the frontl ine for any business. 

Roles including, but not l imited to:  account associate, 

account coordinator,  account director,  account 

executive, account manager, account special ist ,  account 

representative, adver t ising sales director,  adver t ising sales 

representative, business development manager, c l ient 

relat ionship manager, c l ient par tner,  key account manager, 

strategic account manager, sales manager, director of 

sales, sales consultant ,  sales executive.

PR

Brand ambassadors and their reputation promoters, 

redefining what i t  means to manage a message. 

Roles including, but not l imited to:  director of publ ic  

relat ions, lobbyist ,  publ ic af fairs special ist ,  publ ic 

information assistant ,  publ ic information of f icer,  publ ic 

relat ions director,  publ ic relat ions manager, publ icist , 

relat ionship manager, communications coordinator, 

communications director,  corporate communications 

special ist ,  external  communications manager, media and 

communications manager, PR analyst ,  media relat ions 

manager, press release writer,  speech writer,  content 

producer, inf luencer relat ions.

Project Manager

The planners and coordinators who create a consistent 

pulse to guide ever y project towards on-t ime and on-budget 

del iver y.

Roles including, but not l imited to:  project manager, 

associate project manager, digital  project manager, 

creative project manager, project producer, implementation 

manager, integrated project manager, program manager, 

project coordinator,  interactive project manager, technical 

project manager, agi le project manager. 

CATEGORIES
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Strategy

For the thinkers, goal  set ters and solut ion creators  

who put for ward plans to move their organisation onto  

a bet ter path.

Roles including, but not l imited to:  brand strategist ,  d igital 

strategist ,  media strategist ,  adver t ising strategist ,  Insight 

special ist ,  data analysts, analy t ics managers, content 

strategy managers/directors, engagement strategy 

managers, campaign & eco -system planners, social  voice 

strategy managers, behavior analysts, trends analyst , 

per formance marketing director/manager/special ist , 

usabi l i t y engineer/strategistcro special ist ,  CRO director, 

CRO analyst ,  CRI  data special ist ,data planner, af f i l iate 

marketing manager/special ist .

Tech

The coders and number crunchers who weaves al l  

the tech under the hood. 

Roles including, but not l imited to:  head of digital ,  UI/UX 

designer, front- end developer, front- end designer, back-

end developer, mobi le developer, app developer, ful l -stack 

developer, sof t ware developer, game developer, web 

developer, web analy t ics developer, programmatic buyer, 

programmer, SEO special ist ,  grow th hacker, information 

architect ,  accessibi l i t y special ist ,  interactive designer, 

systems engineer, data architect ,  data analyst ,  c loud 

architect .

CATEGORIES

6.




